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Company Codes of Conduct 
We will lead health services Creating quality and satisfaction among customers 

We will create stability and honesty Creating valuable Executives solving the problems 

We will create great profit For variously thorough contribution and allocation 

Company Codes of Conduct  are firmly established Following five Codes achieves the ultimate goals 

 

Message from Chairman of the Executive Board 
Thiensurat Public Company Limited has development direction towards sustainable growth 

by following the Company policy of “standard products, servicing like the service to relatives and 

friends, and sustainable business”. The Company follows this guideline in the practices with 

stakeholders continuously. 

The Company aims to be a contributor to create sustainable society and economy of 

Thailand. It therefore emphasizes on selecting and producing standard goods.  It also promotes good 

health as well as the after-sales services which focus on customer satisfaction.  The Company 

realizes importance of being an organization which creates another or many other happiness feelings 

to Thai society sustainably in the future. 

 

Vision 
To promote every house and organization to have drinking water that is clean, safe and good 

for health.  Be determined to become No.1 of the nation in terms of innovation for drinking water as 

well as related products. 

 

Missions 

• To be No.1 leader of single-level marketing/ direct selling system, and to develop various 

selling channels to approach all groups of customers. 

• To develop quality of production, selling, servicing and personnel for continuously creating 

the maximum satisfaction of customers. 

• To have efficient Information Technology system (IT) in the organization 

• To always promote good quality of life and bonding of staffs with the organization 

• To generate sustainable compensation for shareholders 

• To put importance and focus on society and environment 

• To have good management and administration, following the corporate governance 

principles 
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The Company communicates the policy of sustainable development to staffs through the 

official announcement posted at the headquarter office and through the staff orientation 

manual.  Besides, the Company carries out the working system and performance evaluation 

which help developing consciousness in work to be consistent with the aforementioned policy 

of quality, Company’s Codes of Conduct, Vision and Missions.  That can pass on happiness 

to consumers and society. 

 

Sustainable Development Policy 
Filling with aspiration to create happiness to all stakeholders, the Company has operated from 

production to servicing with strong determination and devotion, importantly for sustainable growth of 

the society and organization. 

 

Missions in building sustainability are as followings: 
- To produce and/ or sell goods with quality, and to promote good health to society 

- To effectively use the exhaustible resources 

- To develop capacity of staffs, and to create happiness in work 

- To support activities relating to water quality improvement and water scarcity 

- To develop business for creating confidence among shareholders 

Stakeholders 
The Company categorizes activities of promoting the sustainable growth as below, according 

to the social responsibility principles of Thailand’s Securities and Exchange Commission, taking the 

business operations and the relationship with each stakeholder into account. 

• Shareholders : The Company emphasizes on developing the organization to 

have continuous growth.  That results in greater revenue and 

profit.  It increases value of the Company, and lets shareholders 

gain the maximum compensation.  

• Customers : The Company cares for quality and standard of products as well 

as attention and responsibility towards customers with honesty 

and fairness.  

• Trade 

Partners 

: The Company policy is to treat trade partners with fairness.  It 

follows trade terms and/ or agreements in mutual contracts for 

good relationship in business.  This will be benefits to all the 

parties. 

• Competitors : The Company promotes the policy of free and fair trade 

competition.  It will operate under good rules of competition.  

• Staffs : The Company has the policy to treat all staffs equally and fairly.  

It gives appropriate compensation and welfare, together with 

supporting the development of knowledge and capability of 

staffs.  
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• Communities 

and society 

: The Company puts importance and responsibility on 

communities and society by operating the business with ethics.  

It properly supports activities of contribution and creation to the 

society. 

• Environment : The Company follows laws and regulations related to 

environment strictly. It has set guidelines in continuously 

controlling effects on environment.  

 

 

Stakeholder Policy Strategy Action 

Shareholders Have sustainably growth 

and care for the 

maximum benefits of 

shareholders 

- Follow rules, 

regulations and 

obligations  according 

to the principles of 

good corporate 

governance 

- Operate the business 

with determination to 

grow sustainably and to 

maintain 

competitiveness 

- Hold shareholder meeting 

- Hold analyst/ investor 

meeting 

- Make reports accurately 

and in a timely manner  

Customers Operate business with 

sincerity and honesty to 

customers  

- Conduct product 

research and 

development 

- Have standard working 

system 

- Offer a variety of 

products to meet 

customers’ wants  

- Complaints about 

products and services 

- Survey on satisfaction and 

wants of customers  

- Always improve 

production standard  

- Improve and increase 

number of product types 

to match with water 

condition in each area  

Trade 

partners 

 

Business 

partners 

 

Creditors 

- Operate business with 

honesty, and care for 

sustainably mutual 

benefits 

- Operate business 

according to mutual 

regulations, obligations, 

agreements and laws 

strictly  

- Refuse to receive 

benefits from 

corruption 

- Complaints  

- Internal control  
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Stakeholder Policy Strategy Action 

Competitors - Fairly compete with 

competitors under the 

laws 

- Operate business with 

determination to grow 

sustainably and to 

maintain 

competitiveness 

- No violation in the 

intellectual property or 

trade secrets 

 

Staffs - Develop capacity of 

staffs, and create 

happiness in work  

- Develop personnel 

- Build good relationship 

in work 

- Develop working 

procedure 

- Create helps among 

staffs 

- Activities 

- Less process in work with 

the same or better 

effectiveness 

- Saving cooperative 

Communities 

and society 

Create happiness to 

communities sustainably 
- Help neighborhood 

organizations and 

public who request, 

especially about water, 

health or traditional 

activities  

- Create works/ jobs to 

people in communities  

- Complaints  

- Social Responsibility 

activities (CSR) in Process 

and After Process 

- Increasing/ decreasing 

number of businesses 

nearby the Company  

Environment Decrease using up 

resources, and use 

resources effectively  

- Increase the 

telemarketing sale 

portion 

- Operate business with 

caring for 

environmental effects, 

and align with the 

standard number from 

the related laws 

- Decrease energy 

consumption of air 

conditioners in the 

Company 

- Change to use LED lights 

in the offices 

- Increase telemarketing 

sale for saving the energy 

in traveling to meet 

customers  

- Management of waste 

from factories 

- Decrease using paper, 

and have less 

expenditure 
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Social and Environmental Responsibility in Business Process (CSR-in-process) 
 In 2015, the Company and its affiliates operated business with responsibility for society and 

environment, according to the principles of the Stock Exchange of Thailand.  That reflected the 

social and environmental responsibility for sustainability of the business and the overall society as 

followings: 

 

1. Operating business with fairness  

1.1 Responsibility for customers  
Apart from following the Company policy of “standard products, servicing like the service to 

relatives and friends, and sustainable business”, the Company was determined to strictly act 

according to the business terms with customers, to provide fairness and trust, and to timely give 

thorough accurate information for continuously promoting the relationship building with customers.   

The Company gave importance to offering goods with good quality to customers.  It paid 

attention to selecting materials, goods, production process, research and development 

continuously. That was to get standard goods, and to meet various customers’ wants from any 

kinds of lifestyles.  It also paid attention to developing and offering goods which matched with water 

condition in each area.   The Company provided efficient after-sales services, and continuously 

satisfied customers. 

Strategies in having responsibility for customers: 

- Product research and development 

- Standard working system 

- Increase of goods types and development in installment payment 

- Development in customer services  

- Development in after-sales service system by using information technology to support the 

reactions to solve problems of customers faster and more accurately 

- Follow-up phone calls to customers about the services-- from time to time and after 

servicing.   The person-in-charge staff checked the recorded information once more after 

the call. 

 

1.2 Responsibility for trade partners, business partners, creditors, shareholders, 

and monitoring/ overseeing organizations   
By the policy to operate with honesty and to care for sustainably mutual benefits, strategies 

in operating the business for mutual sustainability of the Company, trade partners, business 

partners, creditors, shareholders and monitoring/ overseeing organizations contained: 

- Operating business according to mutual regulations, obligations, agreements and laws 

strictly  

- Refusing to receive benefits from corruption 
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Activities which reflected the responsibility for customers, trade partners, business partners, 

creditors, shareholders and monitoring/ overseeing organizations were:  

- Holding tour visits in the Company business by request from interested analysts, 

shareholders and investors, in order to increase confidence in the Company operations 

- Holding meetings of investors and analysts quarterly and by request 

 

2. Anti-corruption 

Anti-corruption measures 
The Company determined the practice regulations about anti-corruption to prohibit directors, 

executives and staffs of the Company to act or accept the corruption in any forms, either directly or 

indirectly.  It also prohibited staffs in every level or their family members to request for assets, money, 

gifts or any benefits from traders, sellers, contractors, sub-contractors, trade partners, joint venture 

or anyone who related to the Company’s businesses in any cases.  It prohibited them to receive gifts 

or things from anyone who related to the Company’s businesses.  Such request might affect decision 

of the staffs in working to become dishonest or unfair, and that could lead to means of corruption or 

benefit conflicts (up to cases).  The aforementioned were clearly stated in work practice regulations.     

  

The Company implemented the prevention of involvement in corruption by communicating to 

the levels of directors, executives and staffs that all operations in every process must strictly align with 

the laws.  If any errors happened in work caused by carelessness or unawareness, it would get 

penalty by the laws too.   The Company created channels of informing for anyone who found violations 

or corruptions.  It had protection measures and gave out prizes to those who informed or cooperated 

in reporting the corruptions.  Those were also stated in Anti-Corruption Policy.  

3. Human rights respect 

Responsibility for staffs 
The Company believes in power of all personnel in the organization which is important for 

driving the organization to achieve the Vision and Missions.  Therefore, the Company developed the 

procedure in selection and development to match with job positions.  In terms of knowledge and 

capability of staffs in each type, the Company paid attention to increase capacity of staffs, and to 

create happiness in work and love as well as pride to be a part of the organization.  

Hence, the Company released the policy of personnel administration which covered equality, 

equal opportunity, violation, wage/ compensation administration as well as welfare which was 

provided at the higher level than what is stated by the laws.  It also covered activities created for the 

relationship building between staffs and executives. 
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Key work performances of the organization -- SMARTs 

- S = Service Mind  

- M = Moral  

- A = Achievement ( heading to success) 

- R = Responsibility  

- T = Team Work  

- s = Self-Learning (self-learning and developing) 

Strategies in having responsibility for staffs contained:  

- Building good relationship in work 

- Developing work procedure 

- Following the rules of human rights 

Creating happiness and good relationship in work:  

- Welfare for staffs and their families  

- System to notify that other staffs could drive accompanying or dropping off at crowded 

areas or that staffs could use the company room for resting when working overtime. 

- Activities of building the good relationship in work e.g. the annual relationship-building 

activity, the annual travel activity, and the birthday blessing from executives 

- Providing accommodation for new sale staffs e.g. staff who just came from upcountry 

and had no accommodation, in order to help decreasing expenditure of new staffs 

- Suggestion boxes at different spots in the Company to support activities of Thiensurat 

Saving Cooperative ltd. 

Creating intellect in work and living a quality life:  

- Decorating the office with ideas of living the life and mottos. Posting spots were where 

they could be easily seen and many staffs passed by 

- Giving knowledge of products and health through the Company media 

- Training and developing staffs of all levels in the organization 

- Announcing the Company as “White Factory” by cooperating with Labour Welfare 

Division, Welfare and Labour Protection Department in the project of the standard of 

protection and solving drug problems in the organization.  Drug check was held 2-3 

times a year.  
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Caring for human rights 

- The Company employed staffs who were at the age of retirement but still would like to 

continue working with the Company.  The staffs possessed qualifications appropriate for 

doing their jobs efficiently. 

4. Fair treatment with labour  

 4.1 No selective treatment in employment 
- The Company announced to recruit regardless of race, nationality, skin color, religion, 

gender, disability, marital status, political ideology or any other status under the 

protection of the national law.  All employees would be treated according to their own 

capability whether it matched with the job requirements or not.  

 4.2 No forced labour and child labour  
- The Company had no forced labour and no measures to force staff to work overtime 

and on holidays. 

- The Company did not employ child labour with the age under 18 years. 

 4.3 Social protection  
- The Company carried out the policy to administer compensation with fairness and 

appropriateness, according to capacity, by keeping the benefits comparable with 

business of the same type.  The benefits would depend on fit with the job positions, 

experiences, and the Company performance.  The Company also appropriately provided 

welfare to staffs e.g. annual leave, compensation for overtime work by staff consent, 

appropriate medical treatment, and saving cooperative, including other kinds of welfare 

like group accident insurance and annual health check-up. 

- The Company had a project to send congratulation to a staff that became pregnant and 

delivered a baby by giving an appropriate amount of money for help.  

- The Company arranged the workplace and equipment for safety and accident prevention.  

Moreover, it had the emergency action plan, and there was practice at least once a year.  

It was found in 2015 that the Company had only 7 accidents in the offices and factories 

(equal to 0.003% of total staff number).  

5. Responsibility for consumers  
5.1 All factories of water filters and mineral water makers under all the production processes 

of the Company were certified with ISO 9100:2008. 

5.2 Standard of the Company’s water filters “Super Alkaline” and “Alkaline Mini” was certified 

from AMS, Australia. 

5.3 All series of air conditioners “Daikin FTM series” which the Company sold were certified 

with TISI 2134-2553: 

5.3.1 FTM09NV2S / RM09NV2S (8,900 BTU) 
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5.3.2 FTM13NV2S / RM13NV2S (12,700 BTU) 

5.3.3 FTM18NV2S / RM18NV2S (18,090BTU) 

5.3.4 FTM24NV2S / RM24NV2S (24,050 BTU) 

5.4 All series of air conditioners “Fedders Follow me” were certified with TISI 2134-2553: 

5.4.1 FHW509B1CTFA/FHW509L1CTFA (9,490 BTU) 

5.4.2 FHW512B1CTFA/FHW512L1CTFA (12,830 BTU) 

5.4.3 FHW518B1CTFA/FHW518L1CTFA (18,750 BTU) 

5.5 4 Series of water heaters “Safe Electrics” were certified with TISI 1693-2547: 

5.5.1 Q-Series WH 3.8 kW 

5.5.2 Q-Series WH 4.5 kW 

5.5.3 P-Series WH 3.8 kW 

5.5.4 P-Series WH 4.5 kW 

5.6 The Company developed a water filter with Reverse Osmosis (RO) which not only gave 

clean water after filtration, but also added mineral into water.  This water filter moreover 

solved the problem of water condition that was inappropriate for drinking.  It could be 

used with tap water, brackish water or underground water which was gone under the 

basic water treatment.  This water filter could be purchased by cash and installment 

payment.  

5.7 The Company increased channels of selling for easier access of customers to the 

products.  More channels were added through shopping malls and on the Internet in 

2015 e.g. HomePro, Do Home, the Company website, Lazada and etc. 

5.8 The Company provided the 4-digit contact number “1210” for the customer service 

center.  The 4-digit number could be easy to remember, and it would be in use starting 

from March 2016 onwards.  

5.9 The Company added 60 more phone lines in the customer service center in 2015.  

5.10 The Company provided more channels of customer contact through the Company 

email (CS@thiensurat.co.th), facebook (www.facebook.com/safewaterfilter). and the 

website (www.safealkaline.com). 

6. Caring for the environment  
Good environment is necessary for human living, and important for enabling the Company to 

keep on running the business. The Company hence cared for environment and natural resources by 

effectively using them as followings:  

6.1 Electricity use 

- The Company implemented the project to change one after another of air conditioners 

which had been used over 10 years, in order to decrease energy consumption of air 

conditioners in the Company.  This project could save 10% of electricity that had been 

used previously by the old air conditioners. 
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- The Company carried out the project to change to use LED lights by changing one after 

another of the broken lights in the headquarter office.  This project could save 26.46% 

of electricity that had been used previously by the old lights.   

6.2 Waste 

- The Company implemented the project of paper waste management in the 

organization by running the campaign to get the Company departments with much 

paper waste to destroy it before selling to other organizations of the paper recycling.  

The money from selling this paper was used as prizes in the activities of staffs.  In 2015, 

1,040 kilograms of the waste paper was sold.   

6.3 Other efficient uses of resources  

- The Company reduced energy consumption by increasing channels of selling the filters 

through telemarketing.  The contacts were made through phone calls to offer products 

before going to install at customers’ houses.  Previously, salespersons had gone to ask 

customers at their homes, and ended up with customers buying and not buying.  The 

new method could save energy of traveling to customer’s houses.   In 2015, the sales 

amount per salesperson through telemarketing was 10% more than the old face-to-

face method. 

- The Company had the policy to take the returned or retaken water filers to get 

destroyed and sold to the outsider organizations.  In 2015, 102,420 kilograms of plastic 

beads from water filter was sold.  

- The Company had the policy not to re-use the old filter. As for the good quality filter, the 

Company brought to improve its quality, and sold it to manufacturers of industrial water 

filters.  In 2015, it had the sales amount of 21,570 kilograms. 

 

Social and environmental responsibility beyond the main process of the business  
(CSR-after-process) 

The Company realizes that if a community gets well developed, the community can 

sustainably exist and people in such good community can further develop the country to be 

prosperous.  Therefore, the Company implemented the policy to take care of and to give help to 

society.  It followed the principles to provide help and care to the communities and society through 

activities which promoted relationship in the Company and were useful for the society.  It was to 

create mental development of the communities, society and Company staffs.  In 2015, the 

Company had activities for society which were beyond the main business process as followings:   

 

1. Supporting activities provided to general public by government and non-profit 

organizations 
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1.1 Supporting prizes on Children Day for the Development Center of Pre-school 

Children, Non-formal and Informal Education, Nongkhaem, Nontaburi City Municipal, 

Bangtaladpattana 9 Community, Nontraburi. 

 

 

 

 

 

 

 

 

1.2 Supporting prizes for Pakkred District in the Annual Celebration of the city shrine 

2015.  The celebration activity was held to raise fund for Nontaburi’s Red Cross 

activities which would help and relieve suffer of the disadvantaged people and 

disaster victims. 

 

2. Donation of drinking water to organizations 

2.1 Bangkadee Municipal Subdistrict’s Walking-Running Charity on December 5th, 

2015. 

 

 

 

 

 

 

 

 

2.2 Prime Minister Office – Supporting the Project “Give drinking water to Thai brothers 

and sisters who encounter water scarcity”.  The project’s objective was to support 

the operations according to His Majesty King Rama IX’s thoughts on the help to give 

drinking water to people with water scarcity and to provide clean and hygienic 

drinking water to public. 
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3. Organizing the job recruitment booth in the neighborhoods of the headquarter office 

and factories which were Wat Koo, Bangyai, Bangkradee, Bangbuatong 1, 

Bangbuatong 2, Tiwanon and Chaengwattana. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

4. Carrying on Thai traditions 

4.1 Tordphapa Samakkee (united offerings of robes and necessities to monks) before 

the Buddhist Lent Day at Wat Saimatai, Muang District, Nontaburi. 
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4.2 Tordkathin (an annual merit-making ceremony in which robes are presented to 

monks) for building a hall at Wat Chankaewmanee, Ubolrajathani. 

 

 

 

 

 

 

 

 

 

 

5. Setting up the project to improve tap-water system for drinking water in schools, in 

collaboration with Metropolitan Waterworks Authority.  The Company donated water 

filters to schools and communities in which drinking water with quality was scarce. 

5.1 Baansaohong School, Tongphaphoom District, Karnjanaburi 

5.2  Wat Baansaohong, Tongphaphoom District, Karnjanaburi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

6. Supporting in organizing charity activities of the organizations or institutions to raise fund 

for social help purposes. 

6.1 Supporting in organizing the activity of the Federation of Thai Industries which had the 

objectives to buy wheelchairs for handicapped people in Nontaburi, to provide 

scholarships to students, to buy sport equipment for schools in 3 education zones in 

Nontaburi, and to support activities of the Federation of Nontaburi Industries. 
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6.2 Supporting the charity golf competition “Chula 09 Club” with the purposes to raise 

money for supporting activities in 50th Anniversary Celebration of Chula Alumni – 

freshmen in 1966.  It was also for supporting activities of Chulalongkorn University 

Alumni Association in education development and the occasion of 100th Anniversary 

of Chulalongkorn University foundation. 

6.3 Supporting the charity golf competition of St. Louis’ Alumni which had purposes to 

raise money for public benefits and charities related to culture and traditions.  It was 

also for scholarships given to students with good results but no money at St. Louis, 

Chacherngsao. 

 

Social activities by staffs were: 
1. The Company staffs made merit giving food to monks and listening to sermon at the 

annual event of New Year. 

2. Trade fair was organized at the Company’s New Year event.  Things and money gained 

from the event, after the expenditure deduction, were donated to Baannontaphumi, 

Pakkred District, Nontaburi.   

3. There was participation in the project of developing change-management executives.  It 

was organized by Institute for Good Governance Promotion, and Office of the Public 

Sector Development Commission (OPDC).  The project was to promote development in 

good state administration, and to promote and organize the training as well as 

development of government and state officers for good state administration.  It was also 

for promoting the collaboration among organizations in public and private sectors as well 

as general public.  

4. The Company staffs participated in the annual blood donation 2015 which was serviced 

by Siriraj Hospital.  92 staffs joined this blood-donation activity. 
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